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Discussion on Core Values of Culture in Traditional Chinese Medicine
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ABSTRACT The general acceptance of basic values of TCM culture is the first step to the public and the world.

Therefore refining core values of TCM culture is of great significance and value to the heritage innovation and interna—
tionalization of Chinese culture. A large sample of 32 000 social surveys was carried out and 28 435 valid question—
naires were received. A new perspective of the public on TCM value was evaluated and explored. The significance of
TCM knowledge was discussed and analyzed with social science methods and mathematical statistical methods. The
core values of TCM culture preliminary refined are Imitation of Nature sincere benevolent and harmonious physical
and psychological maintaining and the application of natural medicine.
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